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(Y) Kotler Philip and Armstrong Gray, opcit, p.562.
A ua‘é-.‘l-w@f‘)ﬁbeM‘JPJm(v)
(5)Abhinandan K. Jain editor, Marketing Information Products and Services: A
Primer for Librarians and Information Professionals, McGraw-Hill publishing
company limited, New York, 2000, p.115
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(2) Tsai Mingtien, "A proposal For Marketing Guidelines For Higher Education
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the degree of doctor of education in teachers college, Columbia university, 1986,
pp. 109,110.
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2002, p.225.
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